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CHAPTER I 

INTRODUCTION 

 

A. Background of The Problem 

One of the language skills that needs to be acquired is listening, 

particularly when it comes to English. According to  Br   Perangin   angin   

et   al.   (2021), listening   skills   are included   in   receptive   skills   

which   is   useful   as   a communication strategy that allows listeners to 

conceive, construe,  and  appraise  what  they  hear. As a result, it is crucial 

to develop and master listening skills through a variety of activities, 

including viewing movies, listening to music, and so forth. Students need 

to be aware of what they hear and integrate the new knowledge they learn 

from listening exercises with what they already know. As listeners, 

students also need to understand the meaning that the speaker wants to 

convey as well as understand the language spoken. However, the sounds 

and images in the video can help them in their listening practice. 

According  to Tyagi  (2013), listening  skills  involve 

psychological  engagement  with  the  speaker  and  hearing others  speak.  

Listening  becomes  more  meaningful  when listeners comprehend spoken 

language as an interconnected  process. Listening also includes the ability 

to connect the information learned with prior knowledge so that the 

listener can understand the speech in more depth. As a result, listeners' 

listening skills will become more effective if they can understand spoken 

language as an interconnected process that forms a unified meaning. 

Another researcher Bano (2017), noted   that   listeners   must   

know   and   understand   the speaker's  accent,  pronunciation,  grammar,  

vocabulary, and message. To be an effective listener, one must be able to 

recognize and understand various elements of spoken communication, 

such as the accent of the speaker, the way each word is pronounced, and 

the grammatical rules that make up the sentence structure. In addition, 

listeners should have a good understanding of the vocabulary used so that 
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they can understand any terms or expressions that may come up in 

conversation. 

Social media's existence has been demonstrated to assist pupils, as 

they reap several advantages from it and it also positively impacts their 

English language proficiency (Iswahyuni, 2021). Difficulties in 

understanding listening materials are generally caused by several factors, 

such as poor recording quality, cultural differences, various accents, use of 

unfamiliar language, and the length and speed of the audio heard 

(Gilakjani & Sabouri, 2016). These elements may cause the listener to lose 

concentration and make it harder to understand what is being spoken. 

Furthermore, particularly for foreign language learners who are still in the 

early or intermediate stages of language acquisition, the inability to 

recognize specific important words or sentence patterns might make it 

more difficult to understand the speech's content. 

In the world of education, the importance of technology is very 

helpful for the success of education, both in supporting learning facilities 

and in obtaining information so that educators can compete with the 

outside world. Although social media was not directly created for 

educational purposes, it has attracted the attention of educators, especially 

in the field of English language teaching. Social media has become a 

powerful interaction platform, facilitating collaboration and changing the 

way humans interact with information and knowledge. In the context of 

education, social media has great potential to be applied as a creative 

collaboration tool in the learning process (Pusporini et al., 2022). As 

people around the world spend many hours on social media, social media 

is now an essential part of our lives. 

According to Shin (2018), social media also serves as a means to 

build communities where individuals can find support and share 

experiences. With these platforms, users can engage in meaningful 

discussions, broaden their horizons, and form mutually supportive 

networks. In addition, social media provides a space for individuals to 
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express themselves creatively, whether through writing, images or videos, 

thus creating more complex and diverse identities. Thus, social media is 

not only a communication tool, but also a platform for self-development, 

collaboration, and the formation of a richer social identity. 

Several ELT studies investigating social media found that, in 

addition to providing opportunities for students to be exposed to the 

English language world, social media helps to reduce students' affective 

filters. Social media is also known as a negative psychological factor such 

as anxiety, lack of motivation, boredom, and frustration, which have a 

great impact on students' language learning process (Zayed & Al-Ghamdi, 

2019). According to Batubara et al. (2023), social media, especially 

YouTube, plays a significant role in helping students learn listening skills. 

However, previous studies have been limited in focusing on students' 

perceptions of the use of social media as a tool for improving listening 

skills, as many studies have emphasized experimental approaches and 

academic performance. 

Technology can have a significant impact on English language 

teaching as it can provide fun learning opportunities for students and help 

them to improve their English language skills. Affective factors such as 

low self-confidence, boredom, and frustration while learning English have 

substancial impact on students learning process. 

Based on the information obtained, listening lessons in class in 

semester 2 are supported by clear audio quality, often using American 

English accents that are easy to understand, not British English which may 

be considered more difficult by some students. This shows the efforts of 

lecturers to present materials that are accessible to learners. The media 

commonly used in class are speakers and infocus, which indicates that 

learning still relies heavily on physical facilities in the classroom. From 

observation, students tend to prefer listening to very clear audio, which 

emphasizes their need for clarity of sound and articulation in listening 

materials. Interestingly, despite their popularity among language learners, 
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the use of podcasts or music for listening practice is relatively rare among 

them. Along with the rapid development of information technology, social 

media has become an integral part of students' daily lives. Platforms such 

as Facebook, YouTube, and Instagram are commonly used by students in 

the context of their listening learning. The presence of these platforms 

shows great potential as a source of rich and authentic listening materials. 

The content on social media is often presented in an engaging format, 

varying in accent, speaking rate and topic, reflecting the natural use of 

English. 

Although interest in using social media for English language 

learning is increasing, few research have looked into how students 

perceive its utility in building listening skills. The majority of extant 

research focuses on enhancing speech or writing abilities, frequently using 

experimental methodologies to measure performance. What is sometimes 

overlooked is a better knowledge of students' viewpoints, the challenges 

they confront, and the elements they find valuable when using social 

media for listening practice. This study aims to address this gap by 

examining the perspectives of English language students on social media 

as a tool for listening skills. 

Based on the explanation above, the author is interested in 

conducting a research entitled “STUDENTS’ PERCEPTION OF SOCIAL 

MEDIA AS ATOOL FOR LISTENING SKILL”. 

 

B. Identification of The Problem 

As mentioned above, Listening skills remain a challenge for many 

students, mainly due to factors such as differences in accent, speaking 

speed, poor audio quality, and unfamiliar vocabulary. Although social 

media platforms such as YouTube, TikTok, and Instagram provide rich 

and diverse authentic material, their use for listening learning has not been 

maximized. 
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C. Limitations of the Research 

Based on the problem identification above, the researcher limits the 

study by focusing on the perceptions of English education students’ 

regarding the use of social media as a tool for listening skill. 

 

D. Formulation of the Research 

 

Regarding the problems rose in the background, this research has 

answered the question: How is the students’ perceptions of social media as 

a tool for listening skill? 

 

E. Purpose of the Research 

 

The purpose of this research is to find students' perceptions of 

social media as a tool for listening skill at Faculty of Education and 

Vocational Studies, Universitas Lancang Kuning. 

 

F. Important of the Research 

The results of the study are expected to provide information for : 

 

1.Theoretical Context 

This research is expected to be a reference and information 

material in providing an understanding of student perceptions of 

the use of social media as a tool for listening skill in students of the 

Faculty of Teacher Training and Vocational Studies, Universitas 

Lnacang Kuning. 

 

2.Practical Context 

This can be used as a benchmark to analyze the perceptions of 

English language education students towards the use of social 

media as a tool for listening skill 
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G. Definition of Key Terms 

 

A. Perception  

The way people understand and make meaning of the data they 

collect from their environment using their senses of sight, hearing, 

touch, taste and smell is referred to as perception. It involves the 

cognitive process of interpreting sensory information and the 

physical act of receiving it. 

Perception is a psychological process that involves selecting, 

organizing, and interpreting sensory input in order to create a 

meaningful understanding of the environment. According to the 

Encyclopedia of Autism Spectrum Disorders, perception refers to 

“the selection, organization, and interpretation of external 

information coming from the senses up to a complete 

representation of a stimulus” (Springer, 2021). 

In fields such as psychology, neuroscience, philosophy, and 

cognitive science, perception is very important because 

understanding how people see and interpret data can help 

understand human behavior and cognition. Also, because 

perception affects how communication is perceived and understood 

by different audiences, it is critical in a variety of real-world 

applications, such as marketing, design, education, and 

communication. 

Students' perceptions of teaching methods or subject matter can 

affect their motivation and learning outcomes. For example, if 

students see learning as a fun experience, they are more likely to be 

actively engaged and learn better. 

 

B. Social Media 

Social media is a technology platform that enables dynamic 

social interaction and builds extensive social networks. The 

platform allows users to create, share, and share information, 
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concepts, and various other types of content with online 

communities. 

The use of social media has significant effects on society, 

individuals, and even the world as a whole. Some positive effects 

of social media use include increased connectivity, access to 

information, and participation in social life; however, there are also 

negative effects of social media use, such as the spread of 

misinformation, privacy, and psychological effects. 

Social media has an increasingly important role in education, 

offering a range of benefits and opportunities to enhance teaching 

and learning. Social media provides a space for students to 

collaborate on group projects, share ideas and give each other 

feedback. This facilitates active learning and increases student 

engagement. 

 

C. Listening 

A key component of language learning is listening, which 

entails actively taking in, deriving meaning from, and reacting to 

spoken or nonverbal cues. It calls for both the cognitive processes 

of deciphering and comprehending the information communicated 

as well as the ability to hear noises. 

Sevik (2012) asserts that understanding speech and deriving its 

meaning—rather than concentrating only on the language form 

itself—is the main goal of listening. This viewpoint emphasizes 

how crucial it is to comprehend the intended message when 

communicating and how crucial listening is to successful language 

learning. 

Furthermore, because it promotes the growth of both linguistic 

and communication skills, excellent listening is essential for 

language acquisition. Top-down strategies like using language 
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context and past knowledge, as well as bottom-up strategies like 

word-by-word sound decoding, are all part of the listening process. 

In conclusion, listening is an intricate and dynamic activity that 

is essential to language acquisition. It integrates a number of 

environmental and cognitive elements to support communication 

and comprehension. 
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CHAPTER V 

CONCLUSION AND SUGESSTION   

      

 

A. Conclusion       

Based on the results of data analysis from questionnaires distributed 

to third and fifth semester students of the English Education Study Program 

at Universitas Lancang Kuning, it can be concluded that students' 

perceptions of the use of social media as a tool for listening skills are at a 

moderate level overall. They acknowledge that platforms such as TikTok, 

Instagram Reels, and YouTube offer high accessibility and increase 

motivation and enjoyment of learning, especially through song-based 

content and short videos that are relevant to the interests of the younger 

generation. This can be seen from the positive responses to opportunities to 

enrich vocabulary, recognize accents, and understand general information, 

which make listening exercises feel more natural and enjoyable than 

conventional methods. However, this moderate view also reflects real 

obstacles to independent use, such as distractions from notifications and 

irrelevant content, as well as difficulties adjusting to the speed of speech or 

the level of difficulty of the material. Although students recognize the 

potential of supporting features such as playback speed settings, their 

preferences still lean toward more structured formal classroom learning. 

 

B. Suggestion 

Lecturers are advised to integrate social media in a structured manner 

into the listening curriculum through TikTok/Instagram Reels content 

curation assignments accompanied by retelling exercises and playback 

speed training, students are encouraged to create educational playlists and 

apply note-taking to transform passive exposure into active learning, while 

subsequent researchers can develop classroom intervention studies with 

pre-post tests to examine the actual effectiveness of this hybrid approach in 

the context of English language learning. 
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